
Working with the media

Local newspapers and radio stations love local stories about local people – it’s their bread and butter.  So it is quite likely that they will be very interested in your Parenting Fund activities.  

It is not only the local press who may be interested in your work, trade magazines and supplements of national newspapers may also want to cover what you do.

Here are some top tips to help you make the most media opportunities.

Why do it?

Getting a story into your local paper or radio station is a great way to:

· tell people what you are doing;
· advertise your service and encourage families to come along;
· get community support and show you are making a difference (which could help secure further funding in the future).

What to do 

· Tell your local media outlets; newspapers, radio stations, television stations and so on, directly about what you are doing.

· Read, watch and listen to your local media: being familiar with your local media helps - you may uncover endless publicity opportunities such as sections or features which list local events and activities.  This is an ideal place to tell parents about what you are doing.

· Get some help: if you are part of a larger organisation you may have a press office which can help you, so give them a call.

· You could also try to link up with the press office at your local council; they might be able to help you.

How to do it
· Figure out what your ‘story’ is.  The press won’t cover everything and anything – but they do like new, innovative and quirky stories.  Click here to find out what makes a good story.

· Call the newspaper/radio station and explain briefly about your story and what you are doing.
· Send them a press release which includes all the essential information about your story and project.  The format for the press release is quite precise and should include what is happening, where it is happening, when, how, who will be attending and why you are doing it. 
· Click here for more information on putting together a press release including templates to download.
· You can find details of your local BBC Radio or Television station at www.bbc.co.uk and you can find contact details for local newspapers at www.mediauk.co.uk.
· If you know where your local newspaper is based, why not pop into the office and introduce yourself?
· If you are holding a specific event as part of your Parenting Fund project. You could not invite your local media along.  You can do this by sending out a press release/call notice before the event (link to writing a press release). 

Case studies

· Stories work really well if there are real people to tell them.  Having a parent talking about the difference your Parenting Fund project has made to their lives is a real hook for journalists.

· If you want to include a case study in some local/regional press then you would need someone who could speak clearly and enthusiastically about what the project as done for them, be willing to have their name printed in the paper and possibly a photo too. 

· If you are submitting a case study to the trade press then you may be able to change the name of those taking part if they wish keep their identity private. 

[image: image1][image: image2][image: image3]
